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The Three Sides of Online Research



  

Outline

• Power: How the internet makes 
research work easier

• Skills:Evaluating internet 
resources

• Ethics: How to responsibly use the 
internet in conducting research



  

I. Power: How the internet makes 
research work easier

 Search engines
 Using directories
 Online libraries/ repositories
 Tips and strategies



  

Power: How the internet makes 
research work easier

Search engines

 Device that sends out inquiries to sites on 
the web and catalogs any web site it 
encounters, without evaluating it.

  Methods of inquiry differ from search 
engine to search engine, so the results 
reported by each one will also differ. 

 Limit your search terms in order to avoid 
becoming overwhelmed by an 
unmanageable number of responses.



  

Power: How the internet makes 
research work easier

Search engines
 Most search engines allow you to 

combine terms with words 
(Boolean operators) such as 
"and," "or," or "not." Most search 
engines will allow you to apply the 
Boolean operators in an 
"advanced search" option.



  

Power: How the internet makes 
research work easier

Using directories
 Valuable for web researchers who 

have an area on which they want to 
focus, but do not yet have a specific 
topic. An index can help a writer get 
general information or a "feel" for the 
topic.

 Google and Yahoo! have some of the 
best developed examples

http://directory.google.com/
http://dir.yahoo.com/


  

Power: How the internet makes 
research work easier

Online libraries/ repositories
  There are many resources on the 

net available:
 The Internet Public Library
 US Library of Congress

Source: owl.english.purdue.edu

http://www.ipl.org/div/subject/
http://www.loc.gov/index.html


  

Power: How the internet makes 
research work easier

Tips and Strategies

  Don't rely too much on search engines

  Use databases

  Stay informed about trends

  Bookmark often (Yahoo!/ Google)

  Practice and never give up!

Source: http://www.online-college-blog.com

https://www.google.com/bookmarks/l


  

II. Skills: Evaluating internet 
resources

 Checking for signs of bias
 Assessing an argument
 Authorship/ Sponsorship
 Purpose and Audience
 Currency



  

Skills: Evaluating internet 
resources

Not everything you see and hear 
over the internet is true.

That is why you need to develop the 
ability to discern.



  

Skills: Evaluating internet 
resources

Checking for signs of bias

Does the author or publisher have political leanings or 
religious views that could affect objectivity?

 Is the author or publisher associated with a special-
interest group, such as Greenpeace or the National Rifle 
Association, that might promote one side of an issue?

Are alternative views presented and addressed? How 
fairly does the author treat opposing views?

Does the author’s language show signs of bias?



  

Skills: Evaluating internet 
resources

Assessing an argument

 What is the author’s central claim or thesis?

 How does the author support this claim — with relevant and 
sufficient evidence or with just a few anecdotes or emotional 
examples?

 Are statistics consistent with those you encounter in other 
sources? Have they been used fairly? Does the author explain 
where the statistics come from? (It is possible to “lie” with 
statistics by using them selectively or by omitting 
mathematical details.)

 Are any of the author’s assumptions questionable?

 Does the author consider opposing arguments and refute 
them persuasively?

 Does the author fall prey to any logical fallacies?



  

Skills: Evaluating internet 
resources

Authorship

 Is there an author? You may need to do some clicking 
and scrolling to find the author’s name. If you are on 
an internal page of a site, for example, you may need 
to go to the home page or click on an “about this site” 
link to learn the name of the author.

• If there is an author, can you tell whether he or she is 
knowledgeable and credible? When the author’s 
qualifications aren’t listed on the site itself, look for 
links to the author’s home page, which may provide 
evidence of his or her interests and expertise.



  

Skills: Evaluating internet 
resources

Sponsorship

•Who, if anyone, sponsors the site? The sponsor of a site is 
often named and described on the home page.

•What does the URL ending tell you? The URL often specifies 
the type of group hosting the site: commercial (.com), 
educational (.edu), nonprofit (.org), governmental (.gov), 
military (.mil), or network (.net). URLs may also indicate a 
country of origin: uk (United Kingdom) or jp (Japan), for 
instance.

•If the sponsorship and the authorship of a site are both 
unclear, think twice about using the site for your research.



  

Skills: Evaluating internet 
resources

Purpose and Audience

• Why was the site created: To argue a 
position? To sell a product? To inform 
readers?

• Who is the site’s intended audience? 
If you do not fit the audience profile, 
is information on the site still relevant 
to your topic?



  

Skills: Evaluating internet 
resources

Currency

• How current is the site? Check for the 
date of publication or the latest 
update.

• How current are the site’s links? If 
many of the links no longer work, the 
site may be too dated for your 
purposes.

Source: www.dianahacker.com



  

III. Ethics: How to responsibly use 
the internet in conducting 
research

 Why online ethics?
 Plagiarism
 Wikipedia issue
 How to properly cite sources



  

Why online ethics?

Ownership of content available 
on the web
Creative commons, copyrights 
and fair use laws



  

What is plagiarism? 

•to steal and pass off (the ideas or words of 
another) as one's own

•to use (another's production) without crediting 
the source 

•to commit literary theft 

•to present as new and original an idea or 
product derived from an existing source

•an act of fraud that involves both stealing 
someone else's work and lying about it afterward 

source: www.plagiarism.org 



  

Forms of plagiarism 

•turning in someone else's work as your own 

•copying words or ideas from someone else 
without giving credit 

•failing to put a quotation in quotation marks 

•giving incorrect information about the source of 
a quotation 

•changing words but copying the sentence 
structure of a source without giving credit 

•copying so many words or ideas from a source 
that it makes up the majority of your work, 
whether you give credit or not

–source: www.plagiarism.org



  

Common reasons

• Intentional
– to impress
– to be acknowledged 
– to help a friend
– to meet a requirement without much 

effort
– to get better grades



  

Common reasons

• Unintentional
– Carelessness
– Ignorance of rules on proper documentation
– Habit
– Academe’s failure  to impress on students the 

gravity of such offenses
– Cryptomnesia—forgetting that the ideas you 

have are actually from another source and not 
original ones.

• Source: Presentation delivered by Dr. Lourdes 
Portus, College of Mass Communication, UP Diliman



  

Most cases of plagiarism can be avoided 
by

• citing sources  

• acknowledging that certain 
material has been borrowed

• providing your audience with the 
information necessary to find that 
source

•source: www.plagiarism.org



  

Proper citation for blogging 

•Strategies
–Direct quotation
–Paraphrasing
–Summarizing
–“According to (original 
author/ source)”



  

Plagiarism checking software

 Article Checker
 Dupli Checker

http://www.articlechecker.com/checker.php
http://www.articlechecker.com/checker.php


  

Proper citation for blogging

•Multimedia
– Blogs and Video Blog

• Include the title of the message and the URL. Please 
note that titles for items in online communities (e.g. 
blogs, newsgroups, forums) are not italicized. If the 
author’s name is not available, provide the screen 
name.

• Dean, J. (2008, May 7). When the self emerges: Is 
that me in the mirror? Message posted to 
http://www.spring.org.uk/

• the1sttransport. (2004, September 26). Psychology 
Video Blog #3 [Video File]. Video posted to 
http://www.youtube.com/watch?v=lqM90eQi5-M



  

Proper citation for blogging

•Multimedia
–Website

• List as much of the following information as possible

• Author, A. A., & Author, B. B. (Date of publication). 
Title of document. Retrieved from http://Web address

• NOTE: When an Internet document is more than one 
Web page, provide a URL that links to the home page 
or entry page for the document. Also, if there isn't a 
date available for the document use (n.d.) for no 
date.



  

Proper citation for blogging

• Multimedia
– Newspaper Article

•Author, A. A. (Year, Month Day). Title of 
article. Title of Newspaper. Retrieved 
from 
http://www.someaddress.com/full/url/

•Parker-Pope, T. (2008, May 6). 
Psychiatry handbook linked to drug 
industry. The New York Times. Retrieved 
from http://www.nytimes.com



  

Proper citation for blogging

• More information can be had at 
http://owl.english.purdue.edu/owl/resource/560/01/

http://owl.english.purdue.edu/owl/resource/560/01/


  

Wikipedia issue

• Can we use wikipedia as a legitimate 
source?
– It is discouraged to cite wikipedia for 

academic/ scholarly work
• since it is constantly being updated, it becomes 

too unstable to cite
• even non-authoritative sources (ie anyone) can 

anonymously update entries
• entries do not undergo peer review process to 

legitimize it
• scholarly work do not cite reference materials 

such as encyclopedias 
– source: digitalscholarship.wordpress.com

http://wikipediavandalism.tumblr.com/


  

Wikipedia issue

• What is the utility of wikipedia/ 
how can we use it?
– Wikipedia can be a reference or 

jump-off point to begin one's 
research

– Wikipedia can provide basic overview 
of one's topic of interest
•source: kairosnews.org
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